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 (Machan, 2007, p. 10).
Tibor R. Machan insists: today, western 

people want to live in a honourable1 world. 
 

      
level of morality of a society is closely linked 
with its level of economic development. The 
authors describe the way through which eco-
nomic growth induces the elevation of moral 
aspiration of individuals, but also of commu-
nities. As business is a basement of the eco-
nomic development, we can induce that it 
constitutes an important part of our modern 
social order. In fact many researchers, like 
K. Weick (2000), consider that, the way it is 
done, has a great impact on the feeling we ex-
perience, about the meaning of our own live. 
Business seems to be “a profession for human 
wealthcare” (Machan, 2007). In fact, business 
ethicists largely consider that business has to 
be a moral activity… even if they radically 
disagree about the means to pursue this goal, 
considering the school of thinking to which 
they belong.

Yet, this idea is not new. It was previously 
expressed by the Nobel Prize winner in eco-

 
ethical norms or principles are relevant de-

1 As an ethical concept, the notion of honor presumes that 
there is a set of norms against which the question of whether 
or not an intended action is honorable can be assed.(Arnold 

terminants of the welfare of all persons who 
have membership in an economic nexus. Still 
sooner, as early as the XVIIIth century, mon-

society is developed, the less physical causes 
impact on them, the more moral causes gov-
ern it. 

Within the diverse ways business is able to 
impact our day live, one of the most important 
is how it precludes to the organization of our 
working conditions. Few things are govern-
ing our standard of living and our comfort so 
much, that those linked to our work: the sal-

our social statute, our level of social protec-
tion, numerous accessories of the salaries, 

and institutions do care about the conditions 
of work; even in emerging countries.2 That is 
why, International Labour Organization (ILO) 
never ceases to remind us, that “work is not 
a good”3

for “decent work in inclusive and equitable 
globalization”; and of course, why Europe, in 
the article 31 of the European Chart on fun-
damental Rights edicts “the fair and equitable 
conditions of work”… Everyone is consider-
ing situations like those described by Zola, in 
Germinal:  dehumanizing, demeaning and de-
moralizing working conditions that often cost 
workers their health and sometime their life, 
as a sad reality forever forgotten. 

This is a false impression. Unfortunately, 
for our research of respectability, wealth’s 
2 For Example, even CHINA, adopted a new regulation 

for the promotion of the cooperatives

-
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scandals in the past few years, are at least 
troublesome...The simple fact of opening a 
newspaper or switching on TV sets, remind us 
that the worst is still a XXI° century’s reality. 
A quick research shows that poorest working 
conditions are not even practices only locat-

have changed since the XIX° century. For 
example, in 2013, the collapse of Rana Pla-
za garment factory in Bangladesh still killed: 

business out of (self) control, like suggested 

as human being, have to accept everything 

inequality is still more growing through the 
word, and it is becoming a major problem for 
economic stability.  It is enough, to re-open 
(once again) the question about sweatshops. 

word.

An essay to define sweatshops

“Sweatshop” is one of those commonly 
used words whose meaning varies greatly 
among users. For Laura Hapke, it is an Amer-

-

-

J. F. Rougé: SWEET SWEATSHOPS.  A REFLEXION ABOUT THE IMPACT OF SWEATSHOPS...

ican idea that periodically appears, disap-
pears and resurfaces in the mind of people. 
The author tells us that the word comes from 
the end of the nineteenth century, when it re-
place the usual appellation “sweated labour” 
or “sweating system”, or else “system of sub 
contracts”: “Well before the industrial rev-
olution the word “sweater” had entered the 
language to describe “one who works hard, a 
toiler, a tailor who work overtime at home for 

As if continental Europeans refute the exist-
ence of such a phenomenon, at least since the 
end of the XIX° century, it seems that there is 
no correct translation of such an idea in others 
languages like French or German. For exam-
ple, French generally call them “ateliers clan-
destins” which is far from the genuine idea. 
The question is of huge importance; in fact, 
one of the major reasons for continued exist-
ence of sweatshops may have to do with our 
inability to identify and name them as such 

The point is: the concept of sweatshop 
grounds both on historical, legal, social and 

-

the term will vary depending on the context. 
Some of them are describe in the table below.

Table 1

Sources
AFL-CIO Union of needle 
trades, industrial employees 
(Hartman, Shaw and Steven-

Sweatshops are “places of employment with “systematic violation of one or 

US laws” 

th century terminology describing workers forced 
to endure long hours at millstone work accompanied by wretched work conditions 

hired cheap labour, then abused them with deadly, monotonous work
Encyclopedia Britannica Sweatshops are a set of workplaces practices “in which workers are employed 

for long hours at low wages and under unhealthy or oppressive conditions”

Table 1 continued on next page
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REZIME

Privatizacija bankarskog sektora pred-
stavlja neodvojivi dio razvojne strategije 
zemlje u tranziciji. Proces tranzicije i iz-

-
-

-
zicije bankarskog sektora u Republici Srp-

u pravcu otvaranja bankarskog sistema za 

povjerenja u bankarski sektor je rastao pa-
ralelno sa procesom privatizacije banaka i 

periodu sve banke u Republici Srpskoj bilje-

-

-
nja prema Evropskoj uniji.

 bankarski sektor, tranzicija, 
restruktuiranje, kreditni rejting, bankarski standardi.
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 banking sector, transition, 
restructuring, credit rating, banking standards.
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-
mjenjenih poreskih stopa razvijenih i nera-

porez na nepokretnosti ima i svoje ekonomske 

na nepokretnosti treba posmatrati sa stanovi-
-

 porez na nepokretnost, 
prihod, progresija poreskih stopa, razvijene i 
nerazvijene opštine.

EFEKTI OPOREZIVANJA

-
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-

-
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-
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TAX EFFECTS
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SUMMARY

Since Chinese outbound tourism current-
ly represents the largest outbound tourist 
market, the opportunities for tourism of 
Montenegro in the Chinese tourist market 
should be certainly examined.

The aim of this paper is to analyze the 
relevant data about Chinese tourists who 

-
mographic characteristics, travel habits 
and main motivation, but also to identify 
the possible ways to increase the number of 
Chinese tourists in Montenegro in future.

For the purpose of this paper, two years 
long empirical research was conducted 
among Chinese tourists in Montenegro with 
the help of questionnaire. Several inter-
views with representatives of tourism sector 
in Montenegro were carried out as well.

The authors have concluded that only 
after the total adjustment of Montenegro 

-
erences, Montenegro could be completely 
ready for intensive acceptance of Chinese 

larger number of Chinese tourists, the ef-
fective marketing policy of Montenegro as a 
tourist destination should be created in that 
direction and as well the specialized tour-
ism promotion at the Chinese market should 
be carried out.
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INTRODUCTION

As nowadays Chinese outbound tourism 

is very important for every tourist destination 
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that tourism is the most important industry in 
Montenegro and, from the other side, that the 
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